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17th China International Lubricant:
and. Technology.Exhibition

Time  September 2622,2016

”fh Venue Guangzhou, China Import and Export Fair Complex

ol

Has been successfully held in Beijing, e Professional events and conferences ovdrQ0

Shanghai and Guangzhou iak 7 years 90,000+ professional attendees including

) . manufactures, dealers, distributors and end users
Attracting near 2000 exhibitors.
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2016 Review



https://v.qq.com/x/page/g0351lnjr0h.html
https://v.qq.com/x/page/g0351lnjr0h.html
https://v.qq.com/x/page/g0351lnjr0h.html
https://v.qq.com/x/page/g0351lnjr0h.html

Organizers

SINOPEC Lubricant Co ., Ltd PetroChina_ubricant Company
China Council for the Promotion of China Council for the Premotion of
International Trade Shanghai International Trade Guangzhou
Management Co-organizer

Shanghai INTEX Exhibition Co., Ltd Shanghai Lubricant Trade Association

Guangzhou International Exhibition Corporation
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Theshow boasted nea200 brand enterprises
from I/ countries and regions this year.

SinopecPetrochingEneos ENIJneos CECEP, HANDI, PrirCkariant Emery,
BASF, SASQlama CAM2, MAKHOBnXueChiAPI Exxonmobilltalmatch
Chemicals, HUANQIU, CHARMINGACO, CITGOOTL, Boer,
{'bhX [ Q!'bXx {al!w¢ hL[ZX -¢w9ag9x /
ChemicalsRheinChemiekely> h9[ /1 9/ YZ9 ] . hX

The brands cover The United States ,Russia, UK,

Germany , Canada, Italy, France ,Vietham,
Malaysia, Japan, Singapore ,South Korea, S
Africa , Saudi Arabia, Mainland Chin
HongKon@nd Taiwan.






North OceaniaAfrica
America 0.78% 0.78%

Northwes

Executive | South China |

40% ‘ , 40.74% Asia

Northeast Hong Kong, 48.44%

Macao and

Technician ind , Taiwan
0,
23% 34.38%

This year's show attracted. 12 32attendees from 255 provinces

and cities of China an@6 oversea countries and regions.




Types of visitors

End-user of Industrial lubricating oll | 18.33%

End-user of Automotive lubricating oil(Refit/Repair/4S Shop/Fast= | p i
repair/Maintenance/Motorcade) i

Industrial lubricating oil distributor/agent | 20.39%

Automotive lubricating oil and Car Accessories distributor/agent 23.21% |

Automotive lubricating oil/grease/chemicals producer | 10.17%

Industrial lubricating grease/Boat grease producer | 10.87%

Special grease producer | 6.11%

Metal working lubricants and fluids, anti-rust materials producer | 7.51%

Lubricant additive provider | 8.86%

Base oil provider | 7.14%

Provider of lubricant testing apparatus and maonitoring 3.49%
Provider of lubricant mixing, canning, packing and labeling equipment 4.55%
Provider of lubricant system and related equipment 4.31%

Others (association/academy/media) 1.97%



Visitors interested products:

Special industrial lubricating 28.54%
oil/grease(including Metal working Fluids) '
Automotive lubricating oil/grease products 37.83%
such as engine oil '

| 18.86%

Auto care product
16.64%

Lubricant additives | :

| 15.69%

Base oil

3 . — 6.67%
Lubricant testing apparatus and monitoring

. g 4.82%
Lubricant system and related equipments

Mixing, canning, packaging, labeling 7.53%
equipment :I i

Others :I 10

Destination of the professional visitors:

Find the cooperation of distributors and |

dealers 43.03%
Intention to purchase on the spot | 28.27%
Find the solutions of products and 3
technology :I 0931

Collect industrial information and know
about the tendancy of industry : 18.86%

Attend events and meetings 12.35%

Others :| 3.44%
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2016 China International Lubricants, Ba
Olls & Additives Conference

As the premiere event ofubric/ KA Yl = W/ KAyl LYGSNYIlIGA2Y €

| RRAGAGSE / 2yFSNBYyOSQ KrFra 0SSy &adz00SiarTdz
for six years with the strong support of large enterprises. With the continues response to
G6KS Wal RS Ay [/ KAYl HAaupQIGKAAa &SINRa O2yT¥
LANGHAM PALACE, Guangzhou. The conference will be presented by trend reports in the

y OS

morning and sukconferences in the afternoon. In order to bring the most authoritative

industry trend analysis, the most cuttingdge technology products release and the

experience sharing.
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2016 China International Lubricants, Bas
Oils & Additives Conference

Time September 19, 2016
Venue LANGHAM PLACE, Guangzhou




2016 DomesticLubricant Dealer
and Distributor Program

This program aims to present lubricant distributers and dealers an objective and
comprehensive platform to understand the Chinese lubricant industry for a whole
picture and to help them to find the ideal brand and products for cooperation.

At same time it brings lubricant distributers and dealers professional training on
technology and marketing as well as opportunities for exchanging experience.
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Visiting 16th Lubricants Lubricant Dealer and Distributor Lubricant Dealer and Distributot
Exhibition Experience Sharing Experience Banquet
PART O1 PART O2 PART O3
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Automobile Lubricant Distribution Industry Oil Distributor and Dealer, Lubricant Distributor and Dealer
Agent Business Development Training Technical Service Experience Sharing  Enterprise Field Inspection

PART O4 PART O5 PART O6



[

SoB = S
T LA

ETTTTTITTIW i S )
Yenmc LYGSNYFGA2yLFf [ dzo NAOI yi ¢ NI ATfiholbdistsdn@ LadiBatos EngideerSSTAEyand ¢ 2 NHIF y A
Shanghailntex9 EKABAGAZ2Y [/ 203 [(R® ¢KAa &SINR&a O2dz2NBS Ada |y FRGOFEYOSR 0O2c
Engine Oil Additive/General Additives, Base Oils, Wear, Grease.

Delegates Lubricant productsBase QOils, Additives and Oil Detection, Analysis Companies
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2016 Metal Working

Fluids Communication
Seminar




